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A Study Of Avatars in Philanthropic Activities and Their Boundary Conditions
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[Abstract] Starting from the theory of self—determination, this paper concludes from laboratory experiments

that avatar marketing has a positive impact on the enhanced donation behavior of potential donors, and explores

the mechanism of avatar marketing on the influence of donation behavior. Importantly, in different cultural

contexts, high form realism and high behavioral realism of avatar marketing can have different effects on

donation behavior.
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