22
HBS5EeH 1 HeRA 1.0€2022 F
BRI TS (ISSND: 2630-4759 / (HETIS): 270GLO1S

Economics

SCALBI R LR B 7 i i V5 TR ST

FA wLik
SR S
DOI:10.12238/¢j.v5i1.826

B E) AWRAERTFORMRS T RENZFELECE Y P B E KR & B SBE TR,
ANMAERMMAE T H R A, AT E 509 A E R A Bt f B R, B RS
F A mURIR A I AT R T IR S T AR A AR S R A A b 3T Y 2k
thaF S £ 5 XA B SRkt R R A AR E A it R R R T SRR Ay kB AL
[EIR] £61 547 A& = Rikit; SR, &5 kb

hESES: F2132 XHEFRIRAS: A

Research on Product Design Methods of Cultural Creative Brand Cases
Qianhang Qin  Wenda Tian
Guangxi Normal University
[Abstract] With the continuous improvement of material living standards, China's economic development
has gradually entered the era of brand operation from the era of product operation, and people are more
and more keen on consumption "culture". Taking the brand leading cultural and creative brands as the
research object, this paper focuses on the four brands of Disney, Muji, Zhangshengguli and MT paper tape,
excavates the comparison of the characteristics and commonalities of the current representative cultural and
creative brands, summarizes the product design methods that can be used as a reference for the research on

the design methods of brand leading cultural and creative products, and explores the uniqueness of brand

management.

[Key words] case analysis; cultural creative product design; brand research; design methodology
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