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Study on the Motivation Segmentation of E-Sports Tourists and the Empowerment Model
of Anime Pilgrimage
——A Case Study of League of Legends
Sifan Li  Chaoping Zhang
Tourism College, Hainan University
[Abstract] The research on the motivation classification of e—sports tourists is of great significance for marketing
segmentation and promotion of e—sports tourism destinations. Taking the game League of Legends as an example and
Shanghai, which will soon be the capital of e—sports, as the e—sports tourism case destination, according to 200
questionnaires, this paper studies the types of tourists visiting an e—sports base in Shanghai by using the method of
cluster analysis. The results shows that four clusters could be categorized and named as “pilgrimage tourists”,
“experiencing tourists”, “sight—seeing tourists” and “passive tourists”. Each type of tourists has its own behavior
purpose and characteristics. E—sports & tourism is a new way to travel. Among the tourists, the behavior “anime
pilgrimage” created by the first three tourists’ tourism motivation is receiving more and more attention. In order to
reveal the interaction between the culture and the tourism phenomenon, this paper tries to explore the research and
practical model of anime pilgrimage enabling tourism development on the basis of motivation research.

[Key words] e—sports tourism; tourism motivation; League of Legends; anime pilgrimage
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