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Cigarette Marketing under Big Data
Xuju L1
Guangdong China Tobacco Industry Co., Ltd
[Abstract] With the advent of the information age, the application of big data in all walks of life is becoming more
and more common. It is very important for market analysis and consumer behavior research. The tobacco industry
is no exception. From the perspective of cigarette industry enterprises, this paper expounds the application of big

data in cigarette marketing from the perspectives of retail terminal ordering, consumer behavior and market state,

and considers how to carry out cigarette marketing under the environment of big data.
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