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A Preliminary Study on the Innovative Marketing Model of Local Professional TV Channels
Xue He
Chongging Radio and Television Group (head office)
[Abstract] In recent years, with the vigorous development of new media, the development of traditional media
such as local professional TV channels has been greatly impacted. This article introduces the development
dilemma of local professional TV channels in the new media environment, and expounds countermeasures in

terms of content production and innovative marketing methods, so as to effectively promote the innovative

development of local professional TV channels.
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