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Research on the Cute Marketing of the Palace Museum's Cultural and Creative Products

Xue Wan

School of Management, Wuhan Textile University
[Abstract] The four characteristics of the Palace Museum's cute marketing, the cuteness degree, Chinese style,
aestheticism and innovation, are particularly important in the process of implementing the Palace Museum's Taobao
marketing strategy. Starting from consumers who have contacted the Palace Museum's Taobao cute marketing of
cultural and creative products, this paper discusses the influence mechanism of the Palace Museum's cute marketing of
cultural and creative products on consumers' purchase intention. The results show that these four dimensions all affect
consumers' purchase intention of products. The conclusion provides precious reference value for the Palace Museum's
marketing of cultural and creative products and other marketing methods of historical relics.
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