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Case Study of Haidilao's Advertising on Social Platform

Yao Fu

Nanjing University of Aeronautics and Astronautics

[Abstract] When making advertising marketing strategy, Haidilao company choses to put advertisements on
social network platform. This paper analyzes the creative characteristics and media combination of Haidilao's
Advertising on  Social Platform, and finally gives the conclusions and enlightenment,, in order to provide some
reference for other relevant companies in advertising design and launch.
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