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Analysis on the Impact of Short Video on E-commerce Marketing
Mengdi Zhang Xiaoyu Zhu
Luoyang Vocational College of Science and Technology
[Abstract] In recent years, with the continuous development of communication technology, short video
emerges. Since 2016, with the popularization of 4G technology, short video platforms springs up. Among
them, short video platforms led by Kuaishou and Douyin quickly attracted a large number of users. With the
continuous increase of users, short videos also live from original record to product marketing. It gradually
becomes an important part of network marketing. This paper first analyzes the development process and current
situation of short video, then analyzes the main ways of short video marketing, and then analyzes the impact of

short video on e—commerce marketing.
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