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Study on the influence of tourism industry on Regional Economic Development —— Taking Anhui Province as an
example

Zhong Yu—-xuan Tian Qing

School of economics and management, Anhui Normal University

[Abstract] After the reform and opening up, China has found the right development path, and the rapid economic development has promoted
the continuous improvement of people’s living standards and quality. The rich material life has gradually changed people’ s requirements
for the quality of life from material needs to spiritual needs, so leisure and entertainment industries such as tourism have begun
to rise. Nowadays, tourism has become one of the most dynamic industries in economic activities and the largest industry in the world.
At the same time, the rise of tourism promotes economic globalization. In the development trend of economic globalization, the traditional
tourism has gradually diversified development, leisure and vacation tourism and other new tourism formats closely related to modern
lifestyle have been born and developed rapidly.
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Dependent Variable: Y
Method: Least Squares
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