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The Mechanism and Realization Path of Sustainable Value Co-creation in the Hotel
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[Abstract] Under the "dual carbon" strategy, empirical evidence remains limited on the micro—level interaction
mechanisms through which the hotel industry can achieve sustainability via green services. Grounded in a
user—centered green service—dominant logic, this study employs an exploratory sequential mixed methods
design to examine the value propositions of suppliers, distributors, and end customers, and to construct and
validate a chain model of "green value proposition — value co—creation behavior — green perceived value
— sustainable performance." The findings reveal that the total effect of value co—creation behavior on
sustainable performance is mediated by green perceived value. This research extends the theoretical
understanding of green hotels from a value co—creation perspective, proposes a three—dimensional management
framework—segmented pricing, cultural embedding, and emotional visualization—and offers policy
implications for the green transformation of the accommodation sector in Yunnan.
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