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[Abstract] The official implementation of the Regional Comprehensive Economic Partnership (RCEP) marks
the substantial operation of the world’s largest free trade zone, covering major economies in East and Southeast
Asia. As a vital component of RCEP, the Southeast Asian market, with its large population and the rapid spread
of the internet and mobile payments, presents unprecedented opportunities for cross—border e—commerce. This
paper, based on the regional cooperation framework of RCEP, analyzes the key consumption characteristics of
the Southeast Asian market, including mobile—first dominance, social media influence, price sensitivity with
stratified consumption, and cultural diversity. Building on this analysis, the study further explores how
enterprises can enhance marketing strategy adaptation, proposing integrated measures such as technological
alignment, social media engagement, localized content production, tiered pricing, and cultural sensitivity
development.
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