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Application Paths and Effectiveness Evaluation of Multi-Channel Integration in Real Estate
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[Abstract] In the current adjustment cycle of the real estate industry, changes in customer behavior and market
competition pressure are driving the accelerated evolution of marketing models. Especially in high—end
improved residential projects, the efficiency of traditional channels is gradually declining, and customer
conversion paths have become longer and more complex. This article is based on the practice of a high—end
residential project in Baiyun New City, Guangzhou, led by the author. It systematically sorts out and constructs
a multi—channel integrated marketing model that is customer—centric, content oriented, and channel based.
Through integrated sales center display, social media, customer referral program, cross industry cooperation, and
other means, the project ultimately achieved stable prices and high sales in a market where competitors are
generally reducing prices. This article attempts to provide an integrated marketing path with replicability and
operational value for high—end residential projects from four aspects: theoretical support, strategic evolution,
practical path, and effectiveness evaluation.
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