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Content governance and brand value conflict in the "knowledge payment course delisting
event" on Bilibili
Hongxia Li
Liaoning Communication University

[Abstract] This paper takes the hot event of Bilibili's large — scale removal of paid courses on "workplace PUA"
and "emotional manipulation" in November 2024 as the entry point for in — depth research. In the current
research on the knowledge payment field, there is a significant lack of the perspective of platform governance
ethics. Based on this, this study breaks new ground and innovatively constructs a conflict model of "knowledge
commercialization — brand ethics". By comprehensively applying the BrandZ brand strength model and the
"knowledge dissemination ethics" framework, this paper analyzes typical positive cases such as the scientific
courses of Bilibili UP master "Bi Dao THU" and controversial cases like a certain "workplace skills" course, and
deeply explores the conflict relationship and internal connection between content governance and brand value,
clearly revealing the dual impact of platform governance on knowledge dissemination. Finally, suggestions for
constructing an ethical governance mechanism of "content classification — creator responsibility — user
education" are put forward, aiming to provide a solid theoretical basis and practical references for the sustainable
development of platforms in the knowledge payment business.
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