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[Abstract] This paper focuses on the current situation, challenges and opportunities of new energy vehicles in
the international market. Against the backdrop of global energy crises and environmental issues, the new energy
vehicle industry has developed rapidly, especially with the significant growth in the export volume of new
energy passenger vehicles from China, demonstrating its huge potential in the international market. However,
differences among countries in terms of economy, policies, infrastructure and consumer awareness pose
challenges to the international marketing of new energy vehicles.By employing quantitative and qualitative
analysis methods, this paper assesses the global market size, growth trends and competitive landscape of new
energy vehicles. Meanwhile, through typical market case studies and expert interviews, it summarizes successful
and failed marketing experiences, providing theoretical basis and practical guidance for the globalization of the
new energy vehicle industry. It also emphasizes that new energy vehicle enterprises should formulate appropriate
market positioning and marketing strategies based on the market characteristics of different countries and regions
to promote the popularization and application of new energy vehicles worldwide, and jointly drive the green
transformation and sustainable development of the global automotive industry.
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