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Festival experience marketing design to boost the influence of rural brands
Yanqiu Song
Zhejiang Post and Telecommunication College
[Abstract] The design of rural festival experience marketing activities is an important way to inherit and
promote rural civilization, promote the integrated development of the three rural, and enhance the influence of
rural brands. This article takes "festival" as the starting point and "brand marketing" as the foothold, expounds
the major contents of rural experience marketing activity design and the five key points of endowing "festival"

with significance and "experience" with form, and proposes the concept path of festival experience marketing

design in rural revitalization activities.
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