Frontier of Economics Reseach

ISR AT
H8Le% 3 HeRA 1.002025 4
LEHFA: I IS (ISSND: 3082-8295(0) / 2630-4759(P)

KT kgt i el B B Erb ) 1 i 5

SR
P A5 A0 4 B A FRAN 8] 5 & — Z AR R AT
DOI:10.12238/¢j.v813.2394

B E] A0V EREPATEZMIGFTHITAL FRITEF S5 @y E X T ARRES L ZFFEE L
Je IR Su M i BT A W T S S AR FERK G Frn, 128 SR X HHa T, i dik
AR Sy AR A A T AL, B A A b K XEVAA B 22 MAAT R R IR ST Frak A A At — R B T B FE R
BT H %o Wt mifdik e EMLE B LA rBALLEFR 2T S P, EAEFR
o B R TAR R, RARAR A5 A Ak KR A R AR K 09 235k B T RSB ATk AL . T R a4k
VAL B Ak S I — R R R T, USRS R A T A e KR 4G R B T AT S M i iR Ak 22
TEEF O EZAER BRI T RS A e IR AR B IUE A RCR

[EEF] ®hpdik; dL2F; dhdm

hESES: F27 XEbRIR: A

Analysis of the Role of Brand Building in Enterprise Management
Ruijuan Zhang
China shipping group co., ltd. No.713 institute

[Abstract] In the development of enterprises, it is usually necessary to do a good job in market development,
product creation and other aspects of construction work to ensure the stable development of the enterprise's
economy, especially brand building, which has a great impact on the improvement of the enterprise's market
competitiveness. However, under the influence of various factors, brand building is easily overlooked by
enterprises, making it difficult for them to achieve ideal standards of development, and their actual
competitiveness needs to be further improved. With the continuous development of the market economy, many
enterprises have gradually increased their emphasis on brand building and fully integrated it into their
management and external operations. When carrying out brand building work in a standardized manner, it can
not only bring great economic benefits to the development of enterprises, but also optimize corporate culture
and market image, thereby promoting further development of enterprises. Based on this, the article starts with
the impact of brand building on enterprise development, conducts in—depth analysis on the important role of
brand building in enterprise management, and proposes several effective strategies for brand building.
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