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[Abstract] In the era of global digital transformation, the United Arab Emirates (UAE) has emerged as one of
the world's fastest—growing e—commerce markets, attracting a growing contingent of Chinese enterprises eager
to leverage this emerging market. Capitalizing on the beneficial Sino—UAE relations, these enterprises aim to
enhance their international market footprint. This paper presents a comprehensive multi—dimensional analysis of
the UAE e—commerce landscape from the perspective of Chinese enterprises, employing a combination of
PEST analysis, literature review, quantitative data analysis, and qualitative interviews. By focusing on the

distinctive characteristics of the UAE market, this study formulates nuanced market entry strategies tailored to

the needs of Chinese enterprises.
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