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[Abstract] New energy vehicles have become one of the important development directions of the global
automotive industry. With the progress of China's economy, people's quality of life continues to improve, and
the rate of automobile use grows year after year. Cars have brought great convenience to our present life, but the
exhaust produced in operation has caused some harm to our environment, and the excessive use of cars has also
led to the shortage of oil. The future direction of automobile development is new energy vehicles, because it can
reduce the use of energy and reduce the pollution of the atmosphere. As people pay more attention to
environmental protection and oil resources are becoming increasingly scarce, new energy vehicles have received

widespread attention as a kind of energy—saving and clean transport. This essay uses SWOT model to analyse

the new energy vehicle market and gives suggestions on marketing strategies.
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