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A Brief Analysis of the Balance between Cultural Value and Commercial Benefits of Digital
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[Abstract] With the continuous advancement of globalization, cultural export has become an essential means of
enhancing national soft power, with digital cultural products playing a pivotal role. Black Myth: Wukong, an
action role—playing game rooted in traditional Chinese culture, demonstrates the immense potential of
integrating China's classic literature, Journey to the West, with modern game design in the international market.
This paper explores, from a cross—cultural perspective, how digital products can strike a balance between
pursuing commercial interests and preserving cultural value, thereby shaping a brand image with a distinctive
national identity. Focusing on the content design and promotional strategies of Black Myth: Wukong, it
highlights the dual success of global cultural dissemination and commercial operations, offering valuable insights
for the international promotion of digital cultural products and the construction of a national brand image in the
future.
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