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The Application of Digital Marketing in International Business
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[Abstract] With the acceleration of globalization, the importance of digital marketing in international business
has become increasingly prominent. Digital marketing not only helps enterprises to expand market coverage, but
also enhances brand influence and customer participation. By using various online channels such as social media,
search engine optimization (SEO), e—mail marketing and content marketing, enterprises can eftectively reach
consumers in different countries and regions, thus achieving precise marketing. In addition, the application of
data analysis technology enables enterprises to better understand the needs and preferences of the target market
and optimize marketing strategies. In the increasingly competitive international market, making good use of
digital marketing tools will become a key factor for the success of enterprises.
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