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[Abstract] The impact of different marketing models on consumers' intention to purchase goods is a topic
worthy of attention. Consumers often make quick decisions based on personal preferences when purchasing tea
beverages. The purpose of a company's marketing activities is to influence consumers' intention to purchase
goods. This study conducted an empirical investigation on bottled tea beverages, demonstrating the impact of

different marketing methods on consumers' intention to purchase tea beverage products. The results show that

health marketing and causal marketing have a highly significant positive impact on consumer purchase intention,

while personality marketing has a relatively insignificant impact on consumer purchase intention.
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