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The impact of consumer impulsive traits on online shopping intention
Shiping Ye
Jinan University
[Abstract] Based on the TAM model, this article incorporates consumer impulsive traits into the model. Using
data from 121 consumers, the hierarchical regression method is applied to empirically test the relationship
between consumer impulsive traits, perceived usefulness and ease of use of online channels, attitude towards
online channel selection, and intention to use. Research has found that consumer impulsive traits have a positive
impact on the perceived usefulness and ease of use of online channels; The perceived ease of use of online
channels will have a positive impact on the perceived usefulness of online channels; The perceived ease of use
and usefulness of online channels have a positive impact on attitudes towards online channel selection; The

perceived usefulness of online channels and attitudes towards online channel selection have a positive impact on

the intention to use online channels. Finally, this article provides insights for enterprises.
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