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Study on the influence of consumer behavior on marketing strategy adjustment
Chunlin Tang
china tobacco hubei industrial llc Enshi Cigarette Factory
[Abstract] In today's era of information explosion, the rise of new media has undoubtedly had a profound and
extensive impact on marketing. New media has not only changed the way that information is transmitted, but
also reshaped consumers' behavior patterns, consumption habits and marketing strategies of enterprises. With the
rapid development of technology, especially the popularity of the Internet and mobile devices, the way
consumers access information, shop and interact has changed dramatically. These changes not only bring
unprecedented opportunities for enterprises, but also make them face unprecedented challenges. This paper aims
to explore how enterprises adjust their marketing strategy in the new media environment by deeply analyzing

the changing characteristics of consumer behavior, so as to provide useful reference and reference for enterprises

in the field of new media marketing.
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