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Panxi Green Plum: Agricultural brand innovation practice under the model of one village
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[Abstract] The Central Committee of the Communist Party of China and the State Council have further issued
the "Opinions on Effectively Linking the Consolidation and Expansion of Poverty Alleviation Achievements
with Rural Revitalization", emphasizing the need to comprehensively promote the rural revitalization strategy
and clarifying that agricultural and rural development are the key to achieving rural revitalization. In response to
the rural revitalization strategy proposed by national leaders, this study takes the "one village, one product”
characteristic agricultural products in Hongxi Village, Conghua District, Guangzhou City, Guangdong Province
as the research object, and deeply analyzes the current situation and challenges of agricultural product brand
construction. Through on-—site research, it was found that there are deficiencies in talent introduction, sales
channel expansion, brand building, and digital transformation in the local area. This study proposes using digital
technology to optimize brand management, promote cross—border cooperation and community marketing, and
enhance brand awareness and market competitiveness. At the same time, by enhancing the added value of
agricultural products, shaping distinctive brands, and promoting cooperation between schools, farmers, and
enterprises, we aim to achieve standardized, refined management, and market—oriented operation of regional
agricultural product brands, in order to promote industrial upgrading and contribute to rural revitalization.
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