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Brand Building of New Generation Tea Products from the Perspective of Super Symbol
Principle
—-Taking CHALI Tea as an Example
Lisang Pan Limei Lu  Zhiyuan Liang
Guangzhou Vocational University of Science and Technology
[Abstract] As an important material in the daily life of Chinese people, tea products are in great demand in the
domestic market. However, traditional tea enterprises neglect brand building, that’s why 70,000 tea enterprises
can not defeat Lipton turns into the subject of pain of the industry. It can be seen that brand building plays an
important role in the success of domestic tea products in the market and the increase of market share. So an
effective and feasible brand building program is urgently needed. But the brand construction can not only
depend on consumers' demand as the study basis, brands must grasp the leading right through the designed
purchase reason which attracts consumers. Based on the Super Symbol Principle of Huashu and Huannan, this
paper takes CHALI Tea as an example to explore the optimization scheme of its brand building, and at the same
time provides certain reference for other brands of tea products that need brand building.
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