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Research on the influencing factors of customer repurchase intention from the perspective
of private domain traffic
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[Abstract] Private domain traffic is a closed platform traffic formed by enterprises through building their own
user communities, fan groups, membership systems, etc. Its influencing factors on customer repurchase include
customer satisfaction and customer trust, among which rich promotional activities, convenient shopping
experiences, and personalized services affect customer satisfaction; Stable product quality, good brand reputation,
timely response, and communication affect customer trust. Based on the case of Luckin Coffee, this study found

that customers who repurchase have high brand reputation dependence, lack of personalized services, and high

dependence on convenient shopping experience under private domain traffic. Corresponding optimization

suggestions were proposed.
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