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Research on cultural marketing based on sporting goods in the current era
—-Take ANTA Sporting Goods Co., Ltd. in Hunan as an example
Yunbao Xu"

Hunan Institute of Engineering

Xueyuan Zhu

[Abstract] With the economic development and upgrading of consumer concepts, consumers' demand for
cultural products is becoming more and more prominent, pursuing spiritual satisfaction behind the material.
Aiming at the current sports market situation, this paper takes Anta Sporting Goods Co. as the research object to
explore its cultural marketing strategy in Hunan Province. Through literature research, field survey and
questionnaire, the data of 2023 is collected and analyzed to identify the key factors of Anta's cultural marketing
in Hunan. The study shows that Anta's implementation of cultural marketing strategy in Hunan Province can

effectively enhance product competitiveness, spread corporate culture and strengthen brand image, laying a

theoretical foundation for the development of more accurate and scientific marketing strategies.
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