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Research on Pricing Models of Online Tourism Enterprise Products
Jing Hu
Southwest University
[Abstract] Online tourism is a new type of tourism management, which mainly operates tourism products and
their distribution systems through online platforms. This approach breaks the space—time constraints of
traditional tourism and reconstructs the value chain of the tourism industry through flexibility and interactivity,
thus promoting the transformation and upgrading of modern tourism. In the past 20 years, China's online
tourism industry has developed rapidly. In 2022, the transaction scale of China's online tourism market is about
746 billion yuan, with low penetration rate, single product and high transaction cost. In order to realize the rapid
development of tourism enterprises, it is very important to improve the penetration rate of online tourism
enterprises to tourists. This article will explore two different product pricing models: the traditional enterprise

pricing model and the customer self—pricing model of Priceline in the United States, and analyze its advantages

and disadvantages to put forward suggestions suitable for the development of tourism product suppliers.
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