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Exploration of the strategy of precision marketing in e~commerce in the era of big data
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[Abstract] In the era of massive information, the demand for accurate marketing in the e—commerce industry is
becoming more and more important. Precise data—driven marketing strategies that rely on deep insights into
consumer behavior to target precise market segments and provide customized product recommendations. In the
e—commerce space, this strategy can enhance customer satisfaction and loyalty, while also effectively driving
sales growth and expanding market share. The application of big data has brought problems such as data quality,
accuracy, security and user privacy protection in e—commerce precision marketing. To address these challenges,
e—commerce companies need to respond accordingly. This includes improving methods for data cleansing,
validation, and integration to guarantee data quality and accuracy; Establish a strong data security management
and privacy protection system to ensure the security of consumers' personal information; Improve data analysis
capabilities and use the latest analytics tools and technologies to extract value from data and provide powerful
support for precision marketing. By implementing these strategies, e—commerce companies can make more
effective use of big data, implement precision marketing, enhance market competitiveness, and promote their
long—term growth capabilities.
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