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[Abstract] With the rapid development of China's economy, leisure snacks, as a product with affordable price
and diverse tastes, occupy a significant share in the market and are widely welcomed by people. As one of the
main recipients of leisure snacks, college students have a consumption potential that cannot be ignored in the
campus snack market. However, snack marketing on college campuses is different from the outside. This article

mainly takes Pingxiang University as an example to analyze the marketing strategy of leisure snacks on university

campuses and develop the consumption potential of the university campus snack market.
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