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How MNEs are addressing the challenge of environment sustainability in China and the
strategic position of environmental issues in the coming years.
Aowei Li
UNIVERSITY OF LEEDS

[Abstract] In order to achieve the goal of building a moderately prosperous society in all aspects, the Chinese
Government has attached great importance to the development of real estate enterprises as well as to import and
export trade. This approach has led to rapid economic growth in China. However, with the development of
economic globalization and the global emphasis on environmental protection strategies, Chinese companies
must place greater emphasis on environmental sustainability. In terms of the Chinese government's macro
policies and planning, Strive to reach the highest level of carbon emissions by 2030.In addition, efforts will be
made to achieve the strategic goal of carbon neutrality by 2060. Environmental governance is a systematic
approach to addressing human needs guided by the scientific method and sound decision—making processes. If
multinational corporations fail to make environmental sustainability part of their corporate social responsibility,
they may not only damage their reputation, but also the interests of their stakeholders. Therefore, this paper first
recognizes the importance and necessity of environmental sustainability. The paper aims to study the innovation
and practice of Alibaba, a Chinese multinational corporation, under the framework of environmental
sustainability. Through Alibaba's success, it provides new ideas for the transformation of Chinese enterprises.
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