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Current status and strategies of beauty marketing in Internet + era
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[Abstract] With the rapid development of China's digital economy and science and technology, the increasingly
visible dividends of science and technology in the generation of multiple economic growth at the same time, the
rapid growth of network transactions, the Internet has become one of the main channels of commercial
marketing in China. After analysing and collating the existing research data, we understand that the Internet sales
method, as an emerging commercial means, has attracted a great deal of attention from domestic scholars and
companies by virtue of its own unique advantages and characteristics, and has already demonstrated strong
vitality in the marketing activities of some companies. However, marketing in the Chinese cosmetics market is
still facing many challenges, such as the lack of a complete marketing strategy, the need to further improve the
quality of goods, and marketing messages that are too similar. Few scholars have combined these three factors for
a multi—dimensional discussion. In this paper, we will conduct a multidimensional study on the problems of
beauty marketing and promote the continuous development of beauty marketing in the Internet era.
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