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[Abstract] Against the backdrop of fierce competition in the field of e—commerce, advertising is one of the
important marketing methods that helps enterprises stand out in competition. Exploring the advertising
decision—making issues of competing merchants is of great significance for the stable development of merchants
and e—commerce platforms. This article studies the advertising decisions of competitive manufacturers in the
context of e—commerce by constructing a duopoly game model for manufacturers in e—commerce platforms.
Research has shown that: (1) Manufacturers always have a positive attitude towards advertising on e—commerce
platforms; (2) The advertising behavior of competitors does not always harm the interests of manufacturers; (3)
The game equilibrium of competing manufacturers is for both parties to simultaneously advertise, but under
certain conditions, this can lead to a prisoner's dilemma for both parties.
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