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Digital Marketing Strategy and User Economy: Success Cases and Excellent Practices
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[Abstract] This paper delves into the relationship between digital marketing strategies and user economy,
revealing the core elements of enterprises in the digital era based on the analysis of successful cases and
outstanding practices. The research finds that effective digital marketing strategies are inseparable from the user
economy, mutually reinforcing each other, and providing businesses with broader development opportunities.
Through case studies across various industries, this paper synthesizes a series of successful experiences, offering
valuable insights for enterprises to formulate practical strategies in their digital transformation.
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