Economics

£33
H6EeH 6 HORA 1.062023 4F
BRI TS (ISSND: 2630-4759 / (HETIS): 270GLO1S

AR TP B4 T2 AT LA s A o] SRS

W&
PRARK F
DOI:10.12238/¢j.v6i6.1237

B ZE] LRAIPERWBELZSRCRAE TRELALMEAFTHZENNG TR EHERZ —, HEX
FIPTY 5 S Mt AT 45 & B R Z R AR 45 S L R A1 B T H S A B LA B X 3 T 2
FMEH Mo b E AR HT SRR IO R A KRB REZ A EF5 AR | FRMEN SRR L2320
GRA T FEAALR, Ko M2 mRkg N2 T35 LRI — R34 2. AR EMEN L RIPHX,
o BIAMAE TS SR ATE A B RRHRA B R LR ESE R I8 XFALELGIEL
SNV 225t RO F ik RALAAR I B B A F R P AW 8 S MER N . AR
BEEK, AL ESHT X —NFE WAL H G R A, FFidid &4 03t Rk AR L b W R 2B fe
EXIE X

[ ZRIP; B4, HEAHER

FESEE: F036.3 XHEIFRIRAD: A

Coping Strategies of Consumers' Decreasing Purchase Enthusiasm in Art IP Co-branding
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[Abstract] Co—branded products authorized by Art IP have become one of the marketing models with the
most commercial value and market competitiveness. This model combines IP image and brand, and creates new
brand value and commercial interests through mutual combination, thus achieving complementary advantages.
Nowadays, the emergence of this emerging model has become a competitive strategy for a large number of
brands to compete for traffic and attract young customers, and even has become a normal trend. However, a
number of artistic IP forms with poor quality and simple and rude content have emerged in the market, such as
the combination of stealing other people's designs and brands, and the gimmicky combination of pursuing
eyeball effect. This meaningless joint venture phenomenon will not only make consumers gradually reduce their
purchasing enthusiasm, but also affect the brand's own value effect and marginal effect. This paper aims to

analyze this phenomenon, explore the reasons behind it, and summarize the coping strategies in order to bring

theoretical and case reference to the industry.
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