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On the application of modern marketing concept in enterprise marketing under the new
normal
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[Abstract] With the arrival of the economic new normal, China's economic growth mode is shifting from a
rapid growth trend to a steady growth. Moreover, the financial and any enterprises is also shrinking, which has
brought a considerable impact to some enterprises. Therefore, if enterprises want to expand their market share,
then they need to constantly reform and innovate their marketing strategies to achieve the long—term
development of the enterprises. The core of this paper is to explore the real value of modern marketing activities
for the current growth process of enterprises under the current new normal, and reveal the current development

situation from it. The purpose is to improve the financial ability of the enterprise, and summarize and summarize

the relevant application of marketing theory in enterprise marketing.

[Key words] modern marketing concept; enterprise marketing; economy

515

FERE R KL ST, R T MR H a8 5%
e, [, o5t SR I T B AR FR e AR IXAR A BT, — 2
AN TF R [ BUCE 4, IF BAE M55 R0 T, SURE 915
BTz BUCE WS AE T2 5 ol 2] T CAE A .
B, AR B R BRI B R SEEAIE ], B 7R B I
AR Ml AR CE A O S 2 PR

1 R EA L W T3 E S T R A 4 AE

L g il i 78 A AR A

I AL T E I O B A, X R
FETT I E 56 4 H 2™ 5, ke B0 (RN 7K 2 10 R 708
R 7 H AT 2 REEL BT B, Ak S A R T R
Z AT ReVE, [RS8 B VE 2 (R, Il iR T 3778 8 X
VR A R K, HE B0 B 5 Y AU A 0 BB A S C R O AN AT
TE G T o AV B T 78 A e 0 T T I 3, I ELIG A2 2

R, N ORE K INREE . BEE LR, Hilis
B TR IEAE B WAL, TR R B B 70, Rl 3
KT RS E IR,

A Ml PR T 378 SR 1R AT 0 5 R 1 37 (TR JEE 3 #,
I L ER e E 7 174, DLRR SRR T AR T L i) 43 8. IR
Bty Ao b A 17 4778 A b S I BB AR R, JF BN R
FAEE e, TR, A AE AT T 377 B SRS I A 2578 7325 8 ) i it
H v, I HR s s 0 5 Ak (K e H bR R A I,
XREA BE R ARt Al ) AR

L. 238 IS Sl 7 37 8 B B AR A

FEFT IR LIRS o, A R T 38 S R R T AR R
P, X F R R b — 28t RS ™ i i,
XAl R T 3708 B K oK T R il BESON B A T 3
ORI T RHSIR B, 315 AT USRS A Rl R R 3 R K
KRR, AT CURE I 1 AT 2 0 S A 5K H b, AT 3

88 Copyright (© This work is licensed under a Commons Attibution-Non Commercial 4.0 International License.



Economics

2235550
FoLOH 6 HeRA 1.0€2023 F
BRI TS (ISSND: 2630-4759 / (HETIS): 270GLO1S

B A b v v B AR BB 4 5 52, e 4 B T 38 B 0 IR TH B2
W), 38 5 E A R A, DB R DU R0k i A P R S 1 3
K

TEANY T8 B D, R BT R 1 ARG SR R
PRI ) A e R A . X B (48 s O = dE Al
WA E WS4 T BoR, FEWHES) T i 58
77 AR - B TR R AE I, AL B B SR B
K H, X Bh T4 /b 5 3 i 2 T B 22 588, Al i s
B SEMS ORI ST B E T R AT AR B R, kT
EAN T N 2 BRI BT, M Al i IE AR S R AN T AR R, IF
BESHARMBATEE FEFRe. SIS 8% E IErE
W E M 2 AL, BT BARTE R AT, AR HHES) T Al
WS EHRS K.

L. 3MismE RS EH

L 3. g s Res et i R JE A B T A B 8T A,
A T REIR AN B T 3 10 55 S Sa 4ok, FEE & i v
i B LR A8 5 2, DA SRAA L 2 T 45 AR B, B s
TET GRS, Fak gk KD .

L. 3. 2B W re 3t m L T A I A0 A5 Bh T T 3% '8 4,
Al A AT B S 00 B 5 v BRI S5 A A T TR L, T
HBCRE (75 B U7 2, DA n v 7 PR B A R i, 20
KA i i %

L. 3. 337 E B fe g WG L I F R 5 . i 3 8 0
B, VRS (R ST B AR W R R A SR
G AL T BE R, T R E A T 35554

L. 3. AT E A Re s B 7 R ITHh e 7 26 R B3 T 3 B i
3y, A BB FRAEA Ak 177 T AR 5%, R L 1Y TR R, T
R R AR, MR S A DAL 1, Mm% - 1)
R RE A B T A4 B

L. 3. 5B Re s P m L M BRI RE 77 @i T 3% B 4
Bl AV RBP4 R S T B e R =,
FRAR T I B A AR, M 1o ol 04 2 ) s

2 IRTHEHANSESWEHPHIEH

2. 1 rible

TE TR 35 S I S T 3R, RS SRA5 28R A v L ATLIE
AL, TSI TS 1% H GRS H AT AT IR
NHERZR A 5T, CMERA PRI PkiE i iisa i /. B2
IR IE I A S R E BT IR A i ARG . AR 2
TEIL A R E RS, A0 sz . didmih
Pr PRAFR R AT A ERITPS . RIS, 175 2
BT LS HiR . BRFUTS R B E .

2. 21 Hir %

TEVEN T W3R8 12 05, L2 e B4 5t i Bk T e L
R —# 5, DB HART 5 X0 B bR 32 e AR 7
Ml M, AR VBT BRI T . TR AR R, A el R
BT AR5 NETAF T, AR5 R HIHT X 77 35 04

FRIE VY 23N 1) LA R Se I L, S AR IR 38, 1 o AR B b
(LB BN K S 2PN bvisti= 2 s T N A R e d b
R XEHTEANTETY.

2. S E T B SR M

TEAD BT 3778 5 BRI AR, )8 HH AT R S By SR 2
FORHE M IR, XS e KT E A A R
DT R B AR R SR, Al T B E AT DA ) 5 BB
SR, WFE. . Mg, )5 AERESHH TR
Ho REAET RN MM oRng . IRIE SR DL AR A 5,
HEE ““4Ps”” HIBWAE . HEETIHERFRNRNVII, 1
WE A N R MR, I ““4Ps™” JHARR ““6Ps™”,
BRI T L ““4Cs”” A% RITTSHE Y 5 .

2. HHEEH

o A B A B R UL, B S — A R ST 3 B S B
R, XA RS AT EHE RN X FE =
BRGNS FE. (D) hmEs R XA 26w — AN
W KK, A Al R R BR AR RN B AR, R T B — AN
W E R R, I A EBAPAT MR iR, Q) WimE
LA . —ANE R TT 3% 8 S LA R AT 8 B T R 1 e
KT IERRIE bR, BEE S A ST S R, 3N
H A THATIHE. BRIl BRI SE— RPVEBIES . (3)
TIHEHEHE. EPATEH IR, FE—ARGRFHET S
BN HARRIA A T EE A B AR BT R B B
Al ) 0 B DL ROE B RS B SR . R EANRG R
R BRI L0, 378 8 R 2 B A ST E I Fm, 8
B BT IAT 7 4 SR, SRS AT T AT I 5, DAT AR 5K
& BE 9% 35 Al -

3 MESTEUTIFHEHETIERLREBHAR

3 15T E N EEEE

A Ml 2 200 A o R Y R A, DA AR A Al B
B MO T HRE RSB A . 75 SRR AR5
o, RWERN T R R Ra S, I AT = R E e
P 6 05 35 B 2 A 12 B I A5 T T 3R, AT B8 Rk (2 3k Al
BIRRA, FERFE LA IR BT AT RESE R R TR . BTk, Al
& E BN E 850G SRR SLHER I T S A FL A, IF B
o < LU A O IERAR . 01— BRTE, UPITS
RT3 B SIS SN, K05 2 WA 1 T SR B BB AR,
Pk B8 A A R 5 S 7 SR IR i, R FLA R L 5 AN B A
TG R B o AV B H 2 75 BRI AL I 7 b SRS, i Ak
TELE R E B PATIH O, IR IR R E T IS K, =Tl
PR R TR IZ B B H R, WA B Esh R E w4
GRS R R . R, R E S 2 5 RS TAE,
M — = B P R A SR AR IR 25 B A B, DL RAR
ARSI ALY Vi

3. 2R “RBHR” Y, FFRERE S A

Flepifi 5 PR AR (1 GRS, BB R L4 1k 2 AUk

Copyright © This work is licensed under a Commons Attibution-Non Commercial 4.0 International License. 89



Economics

2235550
FoLOH 6 HeRA 1.0€2023 F
BRI TS (ISSND: 2630-4759 / (HETIS): 270GLO1S

SEHL TR B A G, 1E — m EN T b R TE B AR X AN
RETEBERERE T, “RKBUE” POl R, A X A7 SR rs
HEH SR 938 (1 5L, TR AT 75 2, I b K s ) 2
DB 1 R B N o AR AL AT T B B
I, A2 4 T ST AR RAE B 7 PR SR, R BB £ 5 5K, il kA
BRI E AL, R BR80T T o PR B 2 5 IR il oD,
T AL B 5 SRR I, ST A b 0 B R
THMIBL . V2 Al IF R IE 20 AR A IO 2 /oK, =
X RSHEE B DR TE, 5 BUHE B ARSI L DOF R4 2, AT
FHE W RE BTN BBl £ RAT B E I, 2Tk
MLAE BT 5, IR LR H AR B E I /R . IR R
TEMO B, hEE R SIER B A 2% 8T R 1%
bR R o LA B A D0 A A2 BT S AL A, DA K 38 ol
a R AMPEALTE il o NOZAEE B KRR P s RS BB, B
HE B E A ROR .

3. 358 % Al T 7 B 4 B L kR

AT AT E A IR AROUBUR IR T8 A T A, e B
—ANETTRIZE U, DU m ROmREAT 7 AR S5 (R 583, 42
V) BN ER EE, LAIE BIFT & Al as 8 SR 1 55 58 5y o L%
RUEARM [T 378 4 8 B A i Ak, 243808 [RS8 2 (1 1T 7
TSN, B Ll AR I U BB . [, B T
EAE PO ER T, AR L B B IS E KRR,
AL AL T 37 8 B B B TR AR, M ST
HITT 37 s B R S8 . EE AT 37 Y SR 1) W R A, Sk Al
A2 BV 55 BEAT R B I 5 B VAN, R A b 8y pAY B 4 o) R
S B A BT 0 AH SR IR, DRAIE E AT 18] B W 1 Ab 2L, S 4 b AT
Ve E B BARST . AL, 7 EXHH ST Ml kR
7 TR AT B M VP A, SRR IR ST & U B A AR AE, MR A LA Y

TARAES TR, 405 R B AT Aolk 1) T 378 4 WA F A 55, (RAIE
PERE R SIRVE A SLIRU ) A3, RIS B — 8, B 2
AR F5 0 7 38 B 4 BT 55, it — 2D AR i Ak T 378 4
TS MOIH KR .

4 &

BROR, FEBE IR B IR A S, o E Al B 4
SEWE T 5 3, T B K Aol B0 Y R B AR A R B A
FURSHE IX R R, AR 4 N G206 20 SO AT 0 4 WA,
BB B T B, DARRER AR A 75 4 R 2 A (4 £ A
T, LAERIR N R, s @AM i 450 . Ry el
TR B2 RN S R T IR R E RVE A, SR 5 AN
AR5 BN (LRI B INANEL, Lm0 F Ak o

[5% 3Cik]

IR ZRAFHFSTIARTIHEH WAL KA L EH
H 8 E B LD). 9 3% & B ok 4 357,2023(6):68-70.

(21K & IR T 5 & H AL & AL E 4 4 ey A LI
H SR A T B8 B (2 SRR 4 5 8 38,2021 (8):219.

BIEFx AREHAATRE Py E 8 &6 #
[J1. 7 4: £ H,2022(6):0092—0094.

AWML HFATALTHEHE b6 EZ A
V&SR AN E SR & AC S OE-
7#,2021(9):2.

IR FEFHEAT AL W72 4 & w03 B 400130
A ,2021 (7):2.

EE T

1T (1988—-), 5, ik, M s A A PR ALK& FF R 5w W
e R

920 Copyright (© This work is licensed under a Commons Attibution-Non Commercial 4.0 International License.



