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The significance of cultural symbol marketing in the international dissemination of Chinese

brands
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[Abstract] With the continuous improvement of China's manufacturing level, Chinese brands are also
constantly going abroad. In order for Chinese brands to establish themselves worldwide and win the recognition
and trust of customers, they must start with cultural symbol marketing. Through a deep understanding and
application of traditional Chinese cultural elements, they can improve their recognition ability, cultivate Chinese
brand awareness, explore emerging markets, strengthen brand stories, and establish brand images. This is an

important way to enhance Chinese enterprises' global presence.
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