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[Abstract] This study analyzes customer relationship management strategies in e—commerce. By summarizing
the research background and importance of the current e—commerce field, this article aims to explore the
application of customer relationship management strategies in e—commerce. This study adopts qualitative and
quantitative research methods to reveal the effectiveness and benefits of different customer relationship
management strategies in e—commerce through research. The results indicate that adopting different
management strategies for different types of customers can improve customer satisfaction and loyalty, and
achieve sustained business and development. It plays an important role in the market competitiveness and
development of enterprises.
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