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Suggestions on Live Delivery Based on Consumers' Purchase Intention
Shuhan Xu

School of Economics and Management, Anhui Normal University

[Abstract] Under the impact of the COVID—19, more and more manufacturers have joined the ranks of live

delivery, but not all live delivery can bring benefits. This paper uses the analytical method of "factor analysis+

structural equation" to study which purchase intentions of consumers significantly and positively affect the sales

of live streaming goods, and make suggestions on live streaming goods, so as to help loss—making manufacturers

stop losses.
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